




A COMMITTED AND RESPONSIBLE 
HOUSE OF CREATION

ÅA house of creation with a distinct style

ÅThe human at the heart of Hermès craftsmanship identity

ÅAn irreproachable quality requirement to create durable objects

ÅAn integrated artisanal production model, with ambitious environmental 
targets

ÅA long-term commitment to job creation, territorial anchoring and 
relationships with our partners

ÅA balanced growth of our métiersand locations around the world
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BOLDCREATION

ÅEnrichment of the leather goods collection with the models 
Birkin trois enun, Della cavalleriaand Mors de bride, and the RMSsuitcase

Å3ÕÃÃÅÓÓÆÕÌ ×ÏÍÅÎȭÓ ÁÎÄ ÍÅÎȭÓ ÒÅÁÄÙ-to-wear collections

ÅPresentation of the jewellerycollection Kellymorphose

Å,ÁÕÎÃÈ ÏÆ ÔÈÅ ÎÅ× ÍÅÎȭÓ ÐÅÒÆÕÍÅ H24

Å0ÒÅÓÅÎÔÁÔÉÏÎ ÏÆ ÔÈÅ ÎÅ× ÍÅÎȭÓ ×ÁÔÃÈ Hermès H08

ÅOpening of two new chapters for Beauty with Rose Hermès in April 
and LesMains Hermès in October

ÅLaunch of the Apple Watch series 7

2021 HIGHLIGHTSANDSTRATEGY
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DEVELOPMENT OF PRODUCTION
CAPACITIES

ÅDevelopment of regional centresof expertise

ÅInaugurations of leather goods workshops in Montereau (Seine-et-Marne) 
in June and Guyenne(Gironde) in September

ÅContinuation of works at Louviers(Eure) leather goods workshop 
for an opening scheduled in 2022

ÅLaying of the foundation stone of the Sormonne(Ardennes) leather goods 
workshop in September, scheduled for 2023, and continuation of the project 
in Riom (Auvergne) for 2024 

ÅLaunch of the 23rd and 24th leather goods projects of the group in 
,ȭ)ÓÌÅ-Äȭ%ÓÐÁÇÎÁÃ(Charente) by 2025 and Loupes(Gironde) by 2026

ÅOpening of a new printing line for the Silk and Textiles business line, 
as part of the expansion of the Pierre-Bénite site near Lyon 

2021 HIGHLIGHTSANDSTRATEGY 5
new

workshops
in progress
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AN INTEGRATED, OMNICHANNEL AND EXCLUSIVE 
DISTRIBUTION NETWORK (1/2)

ÅContinued operating investments in the distribution network 

ÅOpening of new stores:

ȷDetroit and Aventura Mall in Florida (United States), 
Shenzhen Bay (China), Tokyo Omotesando(Japan)

ÅExpansion and renovation of stores:

ȷRue de Sèvres in Paris with the permanent set up of petit h and Lyon (France), 
Milan (Italy) and Zurich (Switzerland)

ȷBrisbane (Australia), Shanghai Plaza 66 and Beijing China World (China), 

Tokyo Shinjuku Isetan(Japan), American Dream(United States)
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AN INTEGRATED, OMNICHANNEL AND EXCLUSIVE 
DISTRIBUTION NETWORK (2/2)

ÅA strong performance of the e-commerce platform worldwide 

with the extension to new customers (78%) 

ÅAn increasingly wide range of products available on the platform 

ÅNew omnichannel services adapted to local customers

ÅOpening of a new digital platform in Thailand in June

2021 HIGHLIGHTSANDSTRATEGY
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EVOLUTION
OF THE NUMBER OF STORES

2021 HIGHLIGHTSANDSTRATEGY

303
stores
at the end

of 2021

311 306 303

Concessionnaries

Branches

223 221 221

88 85 82

2019 2020 2021
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A SINGULAR COMMUNICATION

ÅCreation of new hybrid formats, combining physical and digital presence:

ȷ/ÎÌÉÎÅ ÐÅÒÆÏÒÍÁÎÃÅ ÆÏÒ ÍÅÎȭÓ ÒÅÁÄÙ-to-wear

ȷ7ÏÍÅÎȭÓ ÒÅÁÄÙ-to-wear fashion show split in three acts between New York, 
Paris and Shanghai

ÅCelebration of «being together again» with events dedicated to the general 
public and clients:

ȷHermèsFitin Chengdu, Tokyo, New York, Paris

ȷHermès in the Making in Copenhagen

ȷPleaseCheck-In in Hong-Kong and Dubaï

ÅExtension of paid media campaign:

ȷHermès Employeur

ȷLa Beauté est un geste

ȷJoaillerie cavalière

2021 HIGHLIGHTSANDSTRATEGY
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WOMEN & MEN OF HERMÈS

ÅHermès responsible employer: acceleration 
of job creation

ÅA strong dedication to training and protection 
of unique gestures:

ȷCreation of the École Hermès des savoir-faire, 
which awards a State diploma in leather work

ȷMore than 420 000 hours of training in 2021

ÅIntegration of talents in their diversity:

ȷ60 % of managers are women

ȷComing into force of the second 
Group Handicap agreement

A RESPONSIBLEAND SUSTAINABLEDEVELOPMENT

17,600
employees

+ 1,000

ΉΥȟΡΡΡ
bonus paid

to all group
employees

5.7 %
of employees

with a disability
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9,081
10,118

11,037
11,718 12,244

12,834
13,483

14,284
15,417

16,600
17,595

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

CONTINUATION OF JOB CREATION
RESPONSIBLEANDSUSTAINABLEDEVELOPMENT

11,000
employees

in France

4,800
new employees

in 5 years
including 2/3 

in France

x2
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WORKFORCE BREAKDOWN BY SECTOR
RESPONSIBLEANDSUSTAINABLEDEVELOPMENT

Support functions

16 %

Sales

36 %

Production

48 %
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France

62 %

Japan
5 %

Asia-Pacific
(excl. Japon)

15 %

Americas

7 %

Europe
(excl. France)

11 %

WORKFORCE BREAKDOWN BY REGION
RESPONSIBLEANDSUSTAINABLEDEVELOPMENT

50 %
of women

within the 
Supervisory

board

40 %
of women

on the Executive
Committee

54 %
of women

within the 
governingbodies
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TERRITORIAL ANCHORING
RESPONSIBLEANDSUSTAINABLEDEVELOPMENT

Å52 production sites in France, 
including 19 leather goods 
workshops

Å14 production sites outside France 
in 6 countries:
ȷItaly

ȷPortugal

ȷUnited Kingdom

ȷSwitzerland

ȷUnited States 

ȷAustralia

+ 600
jobs

created
in France

52
production 

sites
in France

78 %
of objects

made in France
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CLOSE TO THE TERRITORIES 
AND COMMUNITIES

ÅSupporting and accompanying our suppliers:

ȷReinforcement of the CSR component 
in the purchasing policy in January 2021

ȷPublication of CSR and sector briefs in December

ȷ530 suppliers referenced ESS(social and 
solidarity companies) in France

ÅA responsible company involved in the lives of 
communities: 

ȷNew donation to Assistance PubliqueɀHôpitaux
ÄÅ 0ÁÒÉÓ ÉÎ ΤΡΤΣȟ ΉΩÍ

ȷFondationÄȭ%ÎÔÒÅÒÐÉÓÅHermès committed to 
training in 2021 (Manufacto, Manuterra) 

RESPONSIBLEANDSUSTAINABLEDEVELOPMENT

20 years
averagelength

of relationship 
(top 50)

ΉΦΡÍ
of budget 

Fondation 
ÄȭÅÎÔÒÅÐÒÉÓÅ
over 5 years
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AN ARTISANAL
PRODUCTION MODEL 
RESPECTFULOF THE PLANET

ÅNew climate commitments towards a below 
1.5ÁC pathway validated by the Science Based 
Target initiative (SBTi)

Å3rd Livelihoods Carbon fund launched
on June 30, 2021

ÅBiodiversity:

ȷΫΤ Ϸ ÏÆ ÔÈÅ ÇÒÏÕÐȭÓ ÁÃÔÉÖÉÔÉÅÓ ÁÓÓÅÓÓÅÄ
according to the GBS (Global Biodiversity Score) 
methodology with WWF and CDC Climat

ȷContinuation of Biodiversity studies
with the Cambridge University

ÅConcrete actions on the circular economy:

ȷ100% of métiers have a circular economy roadmap

ȷ100% of packaging for our clients is sustainable(1)

RESPONSIBLEANDSUSTAINABLEDEVELOPMENT

(1) made of renewable, recyclable and/or recycled material

- 15 %
of reduction of 
GHG emissions

(since2018) 

161,000
products

repairedin our
workshops

- 45 %
scope 3

carbon
intensity
(since2018) 
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COMMITMENTS RECOGNISED
BY CSRRATINGS IN 2021

RESPONSIBLEANDSUSTAINABLEDEVELOPMENT

GLOBAL EVALUATIONS

ȷMSCI A

ȷSUSTAINALYTICS #2 Textiles & 
Apparel

ȷVE Advanced

THEMATIC EVALUATIONS

ȷCDP A -

ȷH #1

ȷȑ$ÉÖÅÒÓÉÔÙ ,ÅÁÄÅÒÓȑ
FINANCIAL TIMES

#1
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2021: ACTIVITY

EVOLUTION AT CONSTANT EXCHANGE RATES 2021/2020 2021/2019

REVENUE + 42 % + 33 %

OF WHICH STORES OF THE GROUP+ 44 % + 41 %
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REVENUE BY GEOGRAPHICALAREA
2021: ACTIVITY

). Ή -),,)/.3 2021

Changes at constant 
exchange rates

2021 / 2020

Changes at constant 
exchange rates

2021 / 2019

FRANCE 838 + 35 % (3) %

EUROPE (EXCL. FRANCE) 1,303 + 37 % + 10 %

JAPAN 977 + 25 % + 20 %

ASIA-PACIFIC (EXCL. JAPAN) 4,251 + 45 % + 65 %

AMERICAS 1,458 + 57 % + 24 %

OTHERS 156 + 45 % + 30 %

TOTAL 8,982 + 42 % + 33 %
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REVENUEBY GEOGRAPHICALAREA
2021 / 2020

2021: ACTIVITY

France

9 % / 10 %Japan

11 % / 13 %

Asia-Pacific
(excl. Japan)

47 % / 46 %

Americas

16 % / 15 %

Europe
(excl. France)

15 % / 15 %

Others

2 % / 1 %
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REVENUE BY SECTOR
2021: ACTIVITY

). Ή -),,)/.3 2021

Changes at constant 
exchange rates

2021 / 2020

Changes at constant 
exchange rates

2021 / 2019

LEATHER GOODS & SADDLERY 4,091 + 29 % + 23 %

READY-TO-WEAR & ACCESSORIES 2,219 + 59 % + 44 %

SILK & TEXTILES 669 + 49 % + 15 %

OTHER HERMÈS SECTORS 1,001 + 57 % + 95 %

PERFUME AND BEAUTY 385 + 47 % + 19 %

WATCHES 337 + 73 % + 77 %

OTHER PRODUCTS 279 + 29 % + 9 %

TOTAL 8,982 + 42 % + 33 %
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