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This document may contain certain forward looking statements which are based on estimations and forecasts. By their nature, these forward looking
statements are subject to important risks and uncertainties and factors beyond our control or ability to predict, in particular those described in LVMH’s
Universal Registration Document which is available on the website (www.lvmh.com). These forward looking statements should not be considered as a
guarantee of future performance, the actual results could differ materially from those expressed or implied by them. The forward looking statements
only reflect LVMH’s views as of the date of this document, and LVMH does not undertake to revise or update these forward looking statements. The
forward looking statements should be used with caution and circumspection and in no event can LVMH and i1ts Management be held responsible for
any investment or other decision based upon such statements. The information in this document does not constitute an offer to sell or an invitation to

buy shares in LVMH or an invitation or inducement to engage in any other investment activities.
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Good resilience of LVMH in the first quarter of 2025

Ongoing normalization
of demand in Wines & Spirits

Resilience in Fashion &

Leather Goods

Success of Murakami collaboration
Good response to product
mnnovations across Maisons

Continued growth in Furope

US slowdown mainly due to selective . ™
distribution normalization || ]

.

Japan facing high comparison basis,
similar trend in the Rest of Asia
compared with last year

Ongoing uncertainties on tariffs
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DTS still suffering from
prevailing international
conditions

Sephora continued growth
despite high comparison basis

Perfumes & Cosmetics
Continued good
performance of fragrances

Watches & Jewelry
Successful progress of
Tiffany’s transformation




Q/ 2025 organic revenue down 3 %

Q1 2025 evolution of revenue (in million of euros)

Organic growth Structure impact Currency effect
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Balanced geographic revenue mix

€20.36n

REVENUE

Breakdown of QI 2025 revenue by region (in % of total revenue)

UNITED STATES FRANCE = e :

24% 8%

. 7% in QI 2024
vs. 23% in QI 2024 . o &

vs. 9% in QI 2024

OTHER MARKETS ............................ EUROPE (CXCI. France)

— -
14% 15 % ASIA (excl. Japan)
vs. 13% in QI 2024 vs. 15% in QI 2024 30 %

vs. 33% in QI 2024
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Contrasted regional trends

QI 2025 organic revenue change by region
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% organic change

Q1 2025
United States -3%
Japan -1%
Asia (excl. Japan) -11%

+2%

Europe

LVMH
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Wines &
Spirits
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Wines & Spirits organic revenue down 9%

Wines & Spirits — QI 2025 evolution of revenue (in million of euros)

B Champagne & Wines

B Cognac & Spirits

Organic growth Structure impact Currency effect
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Wines & Spirits — Slow start to the year for Champagne and Cognac

ORGANIC

REVENUE
CHAMPAGNE
& WINES

- 1%

Champagne & Wines

.+ Modest declining volume penalized by unfavorable phasing of
price increases in Japan

-+ Global launch of a limited-edition Moét & Chandon collection in collaboration
with artist Pharrell Williams

2= Return of Moét & Chandon to Formula 1 for the Podium celebration
during Louis Vuitton Australian Grand Prix in Melbourne
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ORGANIC
REVENUE
COGNAC
& SPIRITS

- 17%

Cognac & Spirits

.+ Continued soft demand for Cognac in the United States and in China
o+ Glenmorangie benefiting from Triple Cask Reserve rollout; new global

communication staring Harrison Ford through the Scottish Highlands

;= Uncertainties surrounding tariff policies

LVMH
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Fashion &
Leather Goods
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Fashion & Leather Goods organic revenue down 5%

Fashion & Leather Goods — QI 2025 evolution of revenue (in million of euros)

Organic growth Structure impact Currency effect
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Fashion & Leather Goods — Ongoing product innovation

Louis Vuitton

-+ Successful collaboration with renowned
Japanese artist Takashi Murakami

.= Highly desirable collections designed by
Nicolas Ghesquicre and Pharrell Williams

-+ Successful launches of ZV Biker and A/l In bags

'+ Announcement of Za Beauté Louss Viuitton
launch

-+ Title Partner of the Australian Grand Prix and
creation of Trophy Trunk for all Grand Prix
circuits

Christian Dior Couture

;' Inspiring fashion shows to unveil the

new collections designed by Maria
Grazia Chiuri

'+ Successful start of recent novelties in

leather goods including Dior Toujours
and D-Journey bags

.= Strong success of high jewelry
;= Opening in April of Christian Dior:

Designer of Dreams exhibition in Seoul
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Loro Piana Solid momentum of high quality clothes and leather goods; first exhibition

Celine

Loewe

Fendi
Givenchy

RIMOWA

Berluti

in China, at Museum of Art Pudong in Shanghai

New Creative Director Michael Rider to unveil his first collection in July;
new bag launch

Announcement of JW Anderson’s departure and arrival of Jack McCollough
and Lazaro Hernandez as new Creative Directors; Crafted World exhibition
in Tokyo; new CASA Loewe flagship in Shanghai; new Madrid leather goods
launch

Milan fashion show celebrating its 100™ anniversary
First collection of Sarah Burton with Fall Winter fashion show

Good performance of suitcases; first Rimowa x Gewa Trumpet Case Silver;
extension of the Re-Crafted service to the US

130th anniversary animation; new brand ambassadors
LVMH



Perfumes &
Cosmetics
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Perfumes & Cosmetics organic revenue down 1%

Perfumes & Cosmetics — QI 2025 evolution of revenue (in million of euros)

Organic growth Structurc impact Currency cffect
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Perfumes & Cosmetics — Continued good momentum in fragrances

CINTERDIT |
ABSOLU

Parfums Christian Dior Guerlain  Expansion of the Agua Allegoria collection with ~ Maison New Kurky Eau de Parfum
Rosa Verde and of L Art & la Matiere line with Francis
;= Ongoing success of fragrance Judore, enriched Péche Mirage; ongoing success of Rouge G, the Kurkdjian
by its new Zax de Parfum recently renovated customizable lipstick;
relaunch of Abezlle Royale watery oil serum Make Up  Launch of Super Boost collection for skin and

.= Launch of Dior Homme Parfum o

;= Successful repositioning of Za Collection privée Parfums ~ New scentto / Interdt line; Taunch of

Givenchy Gentleman Society Ambré; continued success of
Prisme Libre makeup

For Ever  lips

with the new Bozs 7ualisman olfactory silhouette

-+ Good performance of skincare category with Acqua di  Addition to the Colonia collection with Colonia
Dior Capture and Prestige Nectars de Rose Benefit Launch of BADgal Bounce volumizing mascara Parma 1l Profumo, a contempory reinterpretation of the
and Mighty Fine Brown Pen Maison’s emblematic fragrance
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